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CANADA’S FIRST DIGITAL INFLUENCER NETWORK 
OFFICIALLY LAUNCHES ON ITS WESTCOAST 

 
Influencer Member Network created by influencers for influencers – providing training and support to 

digital influencers so they are set up for success and aligned with the right opportunities 

 
 
VANCOUVER, B.C. (MAY 29, 2019) – GlamRoar officially launches as the country’s first Digital 

Influencer Network Company. The celebration is set to take place at the newly reopened 1181 Lounge 

on the iconic and colourful, Davie Street. As a testament to the company’s ethos of inclusivity and 

sense of community they have chosen to partner with a local business in the LGBTQ2+ community 

for their launch to lend support and create buzz around the vibrant West End neighbourhood; home 

of the city’s Gay Pride movement. Additionally, all proceeds from GlamRoar’s launch will support 

Cops for Cancer; a program launched in partnership between first responders across Canada and the 

Canadian Cancer Society, that supports children and families affected by pediatric cancer. 

 

Based in the picturesque downtown neighbourhood of Canada’s Westcoast gateway city - at the 

heart of everything fashion, lifestyle, food and hospitality – GlamRoar is revolutionizing Influencer 

Marketing from the inside out. GlamRoar aims to support digital influencers through a combination 

of education, training, and value creation through opportunities to grow and interact with its diverse 

network. According to AdWeek, “92% of consumers trust recommendations from others and 49% of 

consumers rely on influencers for purchase recommendations”. Focusing on these key areas of 

Fashion, Lifestyle, Food and Hospitality; members can expect to engage in workshops, seminars, one-

on-one training as well as bi-annual conferences that will explore these areas of vocation. Thereafter, 

they will be aligned with opportunities that fit with their personal brand allowing them to increase 

their engagement with relevant content, while adding value to the brands with which they work. 

 

The brainchild of Lifestlye and Fashion Influencer, Laura Lewko, Brazillian-born Canadian 

entrepreneur and mother; GlamRoar was born out of her passion and flair for storytelling through 

the lens of life in it is totality. Laura has perfected the art of blending her role as a mother and her 

go-getter lifestyle showcasing the human side to brands. “Digital Influencers are serious professionals 

that impact society and consumer behaviour especially with the new generation,” Lewko explained. 

She added that, “GlamRoar helps develop well prepared digital influencers for a better society and 

brands with which they identify.” 
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For more information, please visit: www.glamroar.com. 

 

 

About GlamRoar 

 
GlamRoar is a Digital Influencer Network created by influencers for influencers; with the aim of 
providing holistic training and support to aid influencers in building their independent brands while 
at the same time increasing visibility through its network with the right opportunities. GlamRoar will 
provide influencers opportunities to grow through a combination of education and value creation; 
thereby enabling them to bring brands they love to life. Their core value is loving what you do and 
doing what you love, so you will always have fun. GlamRoar engages with the people behind the 
brand first, as therein lies true authenticity and the real story waiting to be told. 
 
For more information, please visit: www.glamroar.com. 
 
Instagram: @glamroar  
Hashtag: #glamroar 
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